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Al technology has become a valuable tool in education,

offering students personalized learning experiences and efficient

academic support.! However, its use must be carefully managed to

ensure it enhances, rather than hinders, genuine learning. 2

Firstly, Al can assist in simplifying complex concepts through

intelligent tutoring systems, providing instant feedback and tailored

study plans.3 For example, language-learning apps use Al to adapt

exercises to individual progress.4 Secondly, Al-powered tools for

writing help improve writing skills without replacing students’ |

original thinking.5 Nevertheless, over-reliance on Al may weaken

a supplement, not a substitute, for independent learning.

In conclusion, Al technology, when used appropriately, |
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can greatly benefit students by offering support and enhancing

efficiency.” Universities should guide students in balancing Al

assistance with active engagement in learning to maximize its |

advantages while maintaining academic integrity. 8
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critical thinking and creativity.6 Therefore, students should use Al as
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1. In conclusion, ..., when used appropriately, can greatly benefit... by offering support and enhancing efficiency.
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Part I1 é Listening Comprehension]

Section (1N
News Report One

@ vk

[1] A Florida teenager and an Atlanta woman won the overall men’s and women’s divisions Saturday at the annual

7 Mile Bridge Run. Vaclav Bursa, 15, of Big Pine Key, Florida, finished first overall. He completed the race in 41

minutes and 1 second and claimed the top spot in the men’s division. Bursa won third place in the 2022 race. He is a
student at Marathon High School. Joanna Stephens, 28, of Atlanta, completed the course in 41 minutes and 12 seconds.
She won the women’s division title and placed second overall. The race drew competitors from 41 US states. There
were also runners from other countries, including Canada, the UK and Switzerland. The run closed the span between

the Middle and Lower Keys to traffic for 3 hours Saturday. [2] The April contest is one of the most popular running

events in the southeastern United States. The race field filled within minutes after online registration opened in January.
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1. What does the news report say about Vaclav Bursa and Joanna Stephens?
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News Report Two
@ - vk -

British astronaut Tim Peake is stepping down permanently from his role as a European astronaut. He’s going to
take up a full-time position as ambassador for science and space instead—work he’s been doing since 2019. [3] The

former British Army Air Corps helicopter pilot was selected as a European Space Agency astronaut in 2009. He flew

to the space station for a 6-month tour in 2015. The tour saw him control a robot on earth remotely from orbit. He also
helped dock two spacecraft. Tim said, “Being an astronaut has been the most extraordinary experience. I’ve had the
privilege of working with an exceptional team of individuals during the past 13 years with the agency. [4] It has been

incredibly exciting and rewarding. By assuming the role of an ambassador for human flights to space, 1’1l continue to

support the European and the UK space agencies.”
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3. What do we learn from the news report about Tim Peake? X T #4% « & %, HA1TAF 5447
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4. What does Tim Peake say about his work with the European Space Agency?
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News Report Three
@ -vinmx-

[5] An Asda store in Wales is now home to five cats after they wandered in and made themselves comfortable.

The supermarket is known for its loyal customers, but now has a different kind of visitor that has appeared over the
last year. Regular shoppers at the supermarket are familiar with the sight of several cats settling down in the shop
aisles. The unusual situation started about 12 months ago, when one cat routinely started visiting the store. [6] Local

newspapers reported that puzzled customers posted on Facebook groups to try to find out if the cat was lost. But its

owner assured the concerned customers it was very much loved and fed at home. It just enjoyed visiting the shop. Staff
did their best to discourage the pet from hanging around. But instead of leaving and never coming back, it invited its

friends round. [S] There are now at least five different cats who come almost on a daily basis. They visit the store so

much that [7] staff have been forced to put up signs, asking their customers not to feed them.

BRI -
5. What do we learn about the five cats seen in the Asda store?
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6. What did some customers think when they saw the first cat routinely appear in the store?
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7. What are customers asked not to do? 1 B 1% & K R 244+ &7
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Section

Conversation One

@ - v

W: [8] I’ve been thinking about moving off campus next semester.

M: Hmm... I don’t know if that’s a good idea as your mother and I would worry about you living all by yourself in an

apartment so far from home. [9] And then there’s the expense, too. I’'m not sure we can afford it.

W: Well, I wouldn’t be alone, actually. Three of my friends from the dormitory would share the place with me. And
with four of us, it wouldn’t cost any more than living in the dorm.

M: Are you sure about that? [9] Rents in big cities are high, and then there’s the cost of electricity and gas. Have you

factored those in?

W: We’ve budgeted for those, and for Internet and transportation. And if we move far enough from the city center, the
rent is low enough for us to afford all of it.

M: What’s about the commute to and from campus? It sounds like you’ll be wasting several hours every day on the
road instead of studying.

W: [10] It’s about an hour to campus, but there’s no reason I can’t study on the bus. After all, I did that during high

school and my commute was even longer then.

M: That’s true. But I’m not sure why you want to leave campus and go through all that trouble when the cost is the
same.

W: For a lot of reasons. We’d have a kitchen, so we could cook ourselves. And we’d each have our own bedroom,
where we could study instead of going to the library. We just have more space and privacy.

M: [11] I’'m not convinced that the benefits are greater than the disadvantages, but I’ll discuss this with your mother.

©  mxirm-

8. What has the woman been thinking of doing next semester? 44— /£ % & T 5 B 47
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10. What does the woman say she did during high school? 4443 25 F Bt 4+ 4 2
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11. What does the man say he’ll do at the end of the conversation? £ 3354 B,, B L5t 4e5H4t L2
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Conversation Two

@ - vinmx-

: Good morning. [12] I’m looking for a present for my nephew, Lawrence.

: Hi. Do you have anything in mind?

: I’m not sure. No. Do you know what boys aged around ten typically like?

L X =

: [13] For that age group, our biggest seller this year has been this action figure. It’s called Bobo Man, and it’s

incredibly popular.
: Does it do anything?

< =

: Not by itself. It has no batteries, if that’s what you mean. There’s a Bobo Man cartoon popular amongst young
children, you see. And this toy is the lead character from the show.
W: Oh, I understand now. I’ve never heard of it, but I do know little Lawrence loves cartoons. Do you have any other
popular toys? Perhaps something educational.
M: Yes, of course. Right over here, we have dozens of puzzles for children of all ages. They are fun, great for
exercising the mind and can be played either alone or in groups.

W: I like this sort of idea. [14] Lawrence has a sister who is slightly older, so maybe a game that they can play together

would be good.
M: What do you think of Battleships, then? [15] It’s a total classic. It has been around since the 1930s.
W: Oh, yeah. [15] We had one of those when growing up.
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M: [15] Of course you did. Everyone did. And kids enjoy it just as much today as you and I did when we were young.

Some games just never get old.

W: I suppose you are right. [ have fond memories playing Battleships when it was raining outside and we had to stay
indoors. That’s decided then. How much?

M: 19 pounds and 90 pence, please.

W: There you are. Have a nice day.

M: Thank you. You too.

G mxium-

12. What is the woman doing? %472 4+ 4 2
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13. How does the man describe Bobo Man, the action figure? % J--4e/T45 % )4k 3018 0k k4L 7
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14. What kind of game does the woman think would be good for Lawrence? 34 4+ 4 4 64 i 2% & & 40 277
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15. What do we learn from the conversation about the game Battleships?
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Section
Passage One

@ - vinmx-

We assume that if we offer our customers more choices, then they’ll be more likely to buy our products. [16] But

here’s the paradox of choice: if a person is presented with too many choices, they are actually less likely to buy. [17] In

2012, psychologists published a study about jams. On a regular day at a local food market, people would find a display
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table with 24 different kinds of jams. Then on another day, at that same food market, people were given only 6 different

types of jam choices. Guess which display table led to more sales?

The study found that while the bigger display table created more interest, people were almost 10 times less likely
to purchase a jar of jam than in the case of the smaller display. Customer satisfaction takes a hit as well. In the study,
the bigger display of jams leads to lower customer satisfaction than the smaller display. In an extensive study published -
in 2015, researchers analyzed a total of 99 choice studies and specifically looked at those cases in which reducing

choices helped to boost sales. [18] They found four rules that motivate consumers to buy: when people want to make a

quick and easy choice, when the product is complex, when it’s difficult to compare alternatives, and when consumers

don’t have clear preferences. So as you can see, when it comes to choices, less is more.

© - mxivm-
16. What do we learn from the passage about the paradox of choice?
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17. What did the psychologists want to find out in their 2012 study about jams?
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18. What is the finding of an extensive study published in 2015? 20154 % % ) K ALHT % A H L £ H?
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Passage Two
@ - v -

The New Year has come and gone, and many may have already forgotten what they had resolved to do on January
1st. But if that resolution was to volunteer more, now is the best time to start. Volunteering can drop after the holiday
season, and by February, some organizations lack the volunteers they had in surplus just a month ago. [19] According to

one survey, only 26% of Americans volunteered, despite reports that many Americans view volunteering as worthwhile.

Why such a disconnect? [20] Most people cite time and conflicting work schedules as major barriers, but

employees and employers would actually benefit if companies made employee volunteering part of the job. Researchers

have found donating our time and talent to others can lower blood pressure, boost happiness and improve mental and

physical health. Studies have also linked employee volunteer programs with more productive employees. With so much
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emphasis on employee wellness these days, company volunteer programs could be the perfect 2025 resolution. But
for volunteering to benefit employees and the workplace, the entire organization needs to be involved. By allowing
employees to donate their time during work hours, the workplace becomes an outlet for personal fulfillment without

affecting personal time. [21] In one survey, 89% of employees perceived companies that sponsored volunteer activities

as creating a better working environment, and 75% said volunteering was critical to their well-being.
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19. What do many Americans think of volunteering? # % % B A 4o/ A /¥ & BIR 57
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20. How could companies ensure both employees and employers benefit from volunteering?
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21. What did 75% of employees say about volunteering in a survey?
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Passage Three

@ - vinrx-

[22] The vast majority of the UK’s 200,000 tonnes of retail sectors annual food waste comes from supermarkets.

But it’s a problem that impacts independent luxury food suppliers too. The scale is small. It’s estimated at less than one
per cent of the UK’s food waste total. But the quality from these suppliers is high. Everything from specialist cheeses to
sought-after coffee beans gets thrown away every day in the current food system.

This is where French entrepreneur Sophie André comes in. [23] In 2016 she moved to London and began

by setting up a business delivering luxury hand-made food across the city. “Food delivery seems to be a big thing

here,” She says. “So I started delivering products by bicycle. Talking with local producers I learned that a small part
of the production is sometimes wasted due to problems with size or shape, but the quality of the products remains

unchanged.” [24] Unlike many food waste projects that have sprung up in recent years, the idea is not simply to

redistribute waste food, but to provide a high-quality product. André’s company Elysia offers breakfasts and snacks
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specifically aimed at business meetings and events. Once sourced, Elysia uses waste products to create “simple, natural,

straightforward” meals and snacks. [25] Perhaps unlike other waste food, the supply is regular. Suppliers will always

have a certain amount of surplus. So the menus remain regular too. André believes this benefits both her business and

her customers.
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22. What do we learn about the UK’s retail sector food waste? 3% T 3£ B RE W og MR %, RN T BBH 47
A) BEERIEE20000 C) #Efliit, EHEEE M BN E11%,
B) EFXEXR B, D) B 5 B A N AR AR R,

B CEIFLIRE], FEEE D AE 42007 AR R, 4RHk AT . BEITEFE, #OVE
T Wk, MNP0 AR, R R RIR R B BCETIE, 42000
W, HCHEBRAGETI, SR S b A S BB TR SRR AR BRI 1%, R R 11%X
MR, HCHERC . DPIAEI
23. What does Sophie André’s business do in London? % 3f - %22l £330 4 & 2 MAF 4857
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24. In what way does Sophie André’s business differ from many food waste projects?
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TEPRAE R B B i, DIETRIERH, SCP IR RSB 5 A P2 R R R T BB R A & BRI B R
FE, HREE S LR A RIRERIE = G RO AR, SAETAER . SO AR R B 28 )/ R R
HRTR AR RRS, BHERBIET ., 544 A ERRBUEF MR, MR LEIIM AR
5 HAL B YR R IR H B X BIFTTE, CIEWAEHR

25. Why will suppliers always have a certain amount of surplus? A+ 44t 5 B B2 H —E R SH B L F 57

ik

A) A T HIRES E HIHERT o C) J T VRANEF = b o
B) N T ERF AR AUSEEE D) A TilREFIEZT K.

* XEHEGFRD, F5HMEFERAR, XEEMNENREE, HURESA —ERENEAR
ah, FTUASKEREIRFFREE . ARULTTAN, SN ESA —ERENRAT M, #1524 KBS
farg, MBS MU AR e, MR SR, ARTSEECE, MR, SCERFN R AR
“regular (F2E/ ) ” , MIE “unique (MFFH) 7, HAAFEEHRRE RAAEE MRS R, HIE
PRI RA BT R, BTSSR, BARA = R A R R T SRR AR S 2 h iR 3, (HJR SOk R
B BN Rt 5 B ART= RN T VRAMK IR 3R, CETTUR Tad EHET . SCh RIBREZ P S AFER, Bk
RUMN BB SR B2 RMX, DRETETEPAR.

ik
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Part II1 QReading Comprehension ]

Section

@ o Y -

ARSCH ¥ B 202445 F 17 8 & %k T The Famous People t t — B #7#1 # “Alfred Hitchcock Biography”
WXE, XEZTENATHEDY FHFIMRAEE - FRA 5., pEY “BAKF" , TP tx
ARmAMeHEZ—, HERUMACKGBRTKIHE, TASHBANERENLTAA, BIELHR
. RRXFTRGRE, REAFEREAER, ESMBRAERBHEAFNLRARFEE,

© - 2w

BRSBTS B2 — RS ST AL B (261 20 CBBEAT AR, R
(27) st R BRI AZ . MR RS, Bl (28] SUAARE, ALK ARG
AR 55

M A 012 06 T4, RHBIRT R RSB 3% (290 15, 75 MR ESEHM T LoV, R,
Ryt SR A TR 5 S0 4 R TR 130] SRAERIVK . bRIRSEA, WK OUEAR 2, T
B DR KBTS (310 AR, st AR & AT, FURE Hoh i
1 1321 W A SR B 2 B LA.

M (33 46T, 30 ALK R BTSN, BT . (LI H A [34]
TSR, BHAAME, SRR A AIVRE , (b A O ok 2 AR B . 1
TR AU SR RO, B4 06 AT [35] 2655

BRI -

26. J) referred (v. #f------ % )
AL T A FRRIELS T, BB FES ENFE -, IR, SHETE K & i
Famously, 5 Ato as..., ZSH&ALRN T 5530
i Hitchcock is one of the most influential filmmakers ] Al, M54 A, W F—a4E5, LA
DR YR EEHL Y AR RS2, AT, AL R Ui E S “BEERIN” MA X5, (be) referred
to as N EREAC, BN “BEFRA---” , (be) famously referred to asE K “BEA” , FFEMAESE, W&
% Hreferred.

27. B) cinema (n. &%\ )
AL TAIAR, AT Rin the history of, #(ZS &AL R I 44 1]
TS HImovie director ( HLEZ- 5 ) . filmmakers ( LEZHIMEN ) , LLKJGE CHsuspense movies
(BEEHE ) FIHENT, bR SCHREOUAC, AN Hcinema,

28. C) engaging (adj. HR 5| 1 #; BIANEH)
25 ¥R T Mentertained his audience with, J& T ~and gripping suspense movies, andiZ##I-584r,
gripping WL A1), BUZS AL RIFOE 451, 5 gripping3t [ fisuspense movies.
ZE A& TR S gripping (FIADIXHY ) IERIRBE MR, 23 EHR IR RAE -8, ERE
SiEiH . engaging®B A “GIAAMEM" , FFEIESE, WWER.

29. T) punished (v. /&5, 4 %)
ZSAG T Ahe was, J& I HEIEHRITH by his father, ZEHEAETFIHA SRR LR, WA
B EES.
AR EIMAT A ARG, SRS BRERE T LA, MAIR, SRR T RS A ik fhrE
WA BAF T LA, punishedfFE1EHE, BN ER.

Mk 2025.6 (=% 29



30. L) symbolic (adj. $4EHy, ZALMH )
ZSMEHTE N R Shiflare, S5 MR R of the guilt..., ZHEALRNIHIE A A,
A— A4 3] S BAERT ARSI Z T, hence (HIIL) SIHHEER, RIS T HEZM E-,
be symbolic of ¥ [EEIEEL, BH “FAE-- ", FH symbolic E REARBL B X LS ML . OB R

31. H) offences (n. L3, #HEATH)
2 A& BT T A 2 il criminal ( 248K criminalB T LR 440, B “SBAL” , (HERZM$4E, H
TEHAL A other &M, AR ERAF, NEHKERIER, BHEBREAEEE) , FE AN iAEEwith
incredible plot..., BZS &AL A1,
and otherZE Bl 25 4% FITHEL 4% 17 b 5 B T 91 26 B9 A0 9B 47 M 3151, criminal offences®/n “THISLIE” |
BEMEFE R T A9 BARTEAT (deceit. robbery. murder. corruption) , FFAiEHE, HCAESR.

32. A) caught (v #UfE, #k; AL, #EF)
23 ¥4 BT T Mordinary people, & i Min unwanted and..., Z5#&ALRIE F5500], 1R/ BEEiE, B
peopleo
ordinary people ( #i# A ) Sunwanted and unavoidable situations ( FAHCZEE ) ZFHAA “F
N BAHCZEEMER, (be) caught inE A “PFAA” , FFAIESE, MUIEZRE Hcaught.

33. E) highly (adv. %, #)
KT £ R AR, BN RiRlwas, J5E MIE Biproductive, #4SH& AL RN HE]
i, B ERIE AR
H1Z3 ¥4 J5 fliproductive ( B57=#Y ) LA K his amazing body of work ( A NBEIUVEMKR ) ATA,
BeAb A AT e 438, ARARIEREIAT A, highly “IEH, H” FFEIALES, BCVESR.

34. K)stood (v. 2%, &%)
ZSAR BT TEA) IR SE I, RUTE A Bh3hidlhave, J& i oh4% 1A% 5 the test of time and..., FRZSHEALN
Bt F oA, HRSE A,
M T35 “have 34 the test of time” ¥4 ALH51 & Mand are considered to be masterpiece ( ##
HAME) AT, AL RAVEE E VI A XA IR R, AEARRE 4207 WHRIELR:, Tistand the test
of time W B ERWE, BH “KZMNEMER" , fFFalbiBsk, B % Astood.

35. O) worshipped (v. £#; %4 )
ZS K& R TE A He is also, J& T AEIERIT &by people, AT AZNA R B, MSSE
BRI INES
AOSCHEE) “HAHEHIEALIHAATRATD, FOMIRZOMA & 5 k& AR FEE” |, M=
BT e R B3, B T also—ial, AIHIMACE B VA 7E I EITAN Ay XAT 5, S M 17 . AR
A%, worshipped “FFF; FEH FFEUMALES, HOVER.
D) graphically (adv. LB ZH R ; 4 53 ) F) incentive (n. %31, ## ) G)instincts (n. K&, ERX; X
¥ ) M)tuned (v. %, ¥ ) N)visually (adv. % L; EWH; skE)

Section

O -mu-

AXHWTEAMEENTE, SERATREFERERNETERN, EEANBENE DELES
Wo XEHE, FAHTEFRTABI T4, FREEERBRK, THESRZOLERES EAXTHA
B, BmE2ABRFHRAKE, FAREXH, BRARARMT —cWEL e R, BEGEL. KT4%E
WEENT R ERAE, AHEZYTERE AN, RAATHERTEARNERME, XEREAMN
EERART
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® - 2xmix.

A)

B)

9]

D)

E)

F)

G)

H)

D

Y

K)

BT ELIR AR AT 40 ?
BEMESR T B 2R —Fh A AR T H ——X T AR AT iR HLvE SR AT e ok Ul e an e, b fi1BEAE TS
AHE (EEWEE) SYHEE, BARSHETERBA . RIS — 5B U6 A8 AR i Uik 4 56
B, [39] 8%, FrAX—UIEEANE 20T W, 20164F, EERBEHITTHME 154012570, X—EF B
THRRE K .
ERMET EABRIRATA OIS ? K28 &/ RN Y —RE R —F KRR T KRR
W —U P ASF A EREN, REENIRA S8 AR X R A KR PR A4
SEEEKY, BRI, [44] FRAOTAHL R AT L — Lot BR X Sediffl, R REA &
A M
RS R RITE, FOUARXEER T, [36] SEANKRAE, Rt PRI ER Xt
R ARIT PR T W XA R M A IRl . R TS EIN, BEA
BRBAMBIBEARN 23050, HYSFIS0ZHART, B, FEEERE, RithrRiasER
M MBERAR E S SBRS RWRA, DO HIRE BIf0E K, A E AHERS , XFLE AT aE2
FE, 1 hn 2 BB R A XU . 20134, #FFT A BL43HT T 19864F 2 20094F ML 19 1077 N HIMEFEETE
RIEITBEA 528085 R XU B I 6 . 53— T SE 76 1 84E PAB BF T it 707 & B B IR & R PR R
e, RIEIT 52800 R Z 84 KB, AFST N AARRERR, H 70 R AT R A2 N A SR A At B A R 2K
T, Hine4E,
MR, REHESELNESR, AAHEER—EENNREZ ERNOT4, (41) SFHRKES
FRAR ERCCO I . R, e L RO PR B XU A E IR , U N KA A305%
[38] B T 52BN O BB AL, MR —B0Ah, MERT SEMESR, EREAEN. X 1555
HREIHR, BREKFEFRBZARNBIHBZAR - T CULHBTETFEE SRR SR (SRR
TR IR ) Z (BRI, 758 AT 3R AT B R A E A A BRI B 1 — TR A TR A AR R I AN EORL o
fhole A S FEIE MR BB IE 578 3 IR 43 S SR 0 & AR X BRIR B AR ST AT T HE . Al
BRI ANE? Bl TR AT 23 BT ok R0 5 38 AR 2 i B0 e R ) 6 el DX 73 FF R
A, SEY (AR ) hRAR GRS 2ok AT, Sx IR R S ZOKF AR AU .
[42]R70, R BREFEARNER, SHEMNKE, EEERT, BRA -HEHAN, TECUEHHBHE
W BRIEFR 150 2R GXREH—HE) 2EHEK. ZEUR IR SARBNEYESS
BRI ENE, SHC OB ] A — 2/ 25 Ab . (R S BT S R B RR AL 26T,
A T im0 A R BR 5 B KT B XU
Hit, RERNAE, R BEREBRNKEN—5, E2SB0RE, BXFREEFHA
i, R KRR A A KA. ER DR, ERNERIT WA, RIRARREE
A RE Lt B R BAR (LHEZR 2000 KEE, BHELH 2500 FEE) . [45] KERWARES
xH, BRI ASELC SR EMEYHEAL,
B TRAS P e T KRR, AMISBABSMIRE, MHIMIRETRESBEUAEIL N, (40] FFANMK
SLYIRIEHAIRB A - TR, — MBI, BT LUES S SR AR KRR, DMRER
AREZ R EFRNE, T SCEE R XHE R 0
[37] BiHiE R Z WG A — A EHE R RS BERENA SRA EYRMUE, Am, RHKEsBT
HERANE FSE EY RN ML SRR, 7 3R, “RIMNBRESBATRAFENLS
Y, TR B RLE R SR N AA Ry e i, 7
BB RIRBUE R TRES . [43] “KRAFLERY, WERED, SARBSEFRYME, XL
Vet St e, 7 EAEEA S - R, “REABIINESAE g ERNRK, 7
i, WrhFeid, XARSEHENN “BHAM” HEETE, “MIKEGXKEARLGKRMGESR, &
BAHBERBXAMUGER TIHRBEAZ, 7 thid, “XUENTHORIKE TRk EY . EER
RSB AR, HFRMAENEBA. " U, REBRTHESARZKREL, HBRT0EFER
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B, SN RBAML1SOZTH W, SERARNRBBSHEZRRERAN, EIHSH R
Bio RITREANHRBAEAER, HELI—FLFE LR REBT R,

© - sxirm -

36. [@FEX) R SBNKRAFMMGTIET, EXHRIRPEE.
(BZmir) C., AT %% 1 B Fruit juice. different from whole fruit#contains much less fibre & L 2|CE . C&
B _HRE, 5EAKETE, BATPHABLFECHER, AT EH5ZANER X, HFFruit juice/& T
B EH, different from whole fruitxt i J& X # # Unlike whole fruit, contains much less fibre 5 & X # #has
most of the fibre removed & X, & & % HC,

37. A8 NN BETHER 47 B TS BRIRATAK i A3 3 kAT H .
I, WA T %% 1% Eajuice diet. rid our body of harmful or poisonous substances € 1L |18, 18 % —
HMRE, RAERZKRANE - NEERCEFBERAKATEIHED RN E ATHEZARX,
H % Some people believexT 5 J& X # #the argument, a juice diet/& T % — 4 F # R 7 £, helps to rid our
body of harmful or poisonous substances Xt i £ X # #help to remove poisonous or harmful substances from the
body, ®EE AL

38. VFBIFRE M S, RIS THE B R R 9 200 MR .
E. WA T %% 15 E.Alot of research. the same conclusion. does harm to the human body##surplus
calories L Z|ER . ERF — AR E, BT 52ABEREO XIS, FEHE-BAN, WRXRRTZEHA
Bifl, EnRAEW., AT 5X4ER X, H¥Alotof research comes to the same conclusion 5 & X # #
many studies agree thats 3, fruit juice does harm to the human body *f /i & U # # fruit juice is harmful, when
it leads to surplus calories#t i & 5C # Byif it contributes to an excess in calories, # % % HE.

39. NATTE PR 08 SR T it B A b 0 1533 Al RN )5
% Ao W LT X # 15 E claimed health benefits of fruit and vegetable juices#the industry very profitable

EMEAR, ABREFARE, 44, FAX—WEXLAE+2TR, 20165, 2KRFEFTHHMEH

15401070, X—HFH TR K, T “FrAX—9" HHRINE/LAREE: SRR CERN—
MEAMGERE—HARNTHREFRELEIERRNBRE RN, RATLE - BBk RN
WEM KK, ST ZAZBEAA B &4, 3 ¥ The claimed health benefitsZ % J& X Fruit juice also has
been linked to claims that it can help you both lose weight and stay healthy # %4 % 45, fruit and vegetable juices
BT ZE &G —4F 8 EIFEI, have rendered the industry very profitablet i £ U # #has made it highly
profitable, #& % HA.

40. BT BRI BE R A Ak, FRATYIoe i ik JH R 2 K SRR BT T
H. ™A T X # 5 Bincrease the benefits. fruit juice. our healthfchoose ripe fruit to make juice €
EHE. HR&E—HARE|, @M AFHURERRTIA - R RT, —MHEE, RINTUER
HAREERROAREES, URGRTHIWERMEL, ATRHERAMRENZ W, AT EMX
4] W BE4E, L # To increase the benefits of fruit juice to our health %t 5 £ U # #]One way we can improve the
effects of fruit juice on our health, we’d better choose ripe fruit to make juice 5 /& X ¥ #ymaking sure we select
ripe fruitE X, #%& % A H.

41. BA K BEFLERIEK £ n] CARRAC AR OB . B DR v 0 S0 it BRE £ 19 XS
(BZm#7) D, WM T %% 15 K Diets containing large amounts of fibre. reduce the risk. heart disease. diabetes
Fother health hazards € fL2|DB . DB F —H R %, A KA ERMECKER . ¥R, &iEfERAE
WX FE XK, AT 524 B TR X%, H ¥ Diets containing large amounts of fibrext i & X # # Diets
high in fibre, reduce the risk of heart disease, diabetes and other health hazards % J& X ¥ #have been linked to
a lower risk of developing heart disease, stroke, high blood pressure and diabetes # ##, #% & % 4D,

42. FE — R0, BRI BB, WIS IR A A
F. H# T %% 1 Ea research paper. drinking fruit juice. beneficial#consumed in reasonable
amounts € fLE|F&, FRE _ZNARE, wREAAERALEAG, 2RAEMAR, £EZRRT, &%
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43.

44,

45.

—sAth, BXEMRHER: ERBENISOEARTESCEN., ZRXFHER: 2ARBEHRY
EFRRFEAERANLENFERLT, dKkBbOBEsTEA - R hamgd, BT2XX )L NEHEE, &£
¥ According to a research paperxt i J& XX % B The paper concluded, fruit juice/& T /&7 E 3, beneficialtt iz
J& L # thave some small benefits; consumed in reasonable amounts;2 X & X # when they don’t lead to over-
consumption of calories HJ#E4% 5.4, W& % HF.

—PER KRR, METHRE CRR P A RREE SRR

Jo WA F %% 15 B One expert claims. juicing. wastes a lot of nutrientscontained in fruits & fi 2| J
B, JRE_ATRE, “ARWELFY, wEREFY, 2ARSERYM, MXEBLAERTH LML
R, " BEX¥HEBRET - FEHH., AT H5XHER XL, HFOne expert claims 3t i J& X F #says Heather
Ferris, a professor of medicine, juicing5 J& X # #when you juice them (fruits) Bl X, wastes¥f 5 J& X # fare
excluded, a lot of nutrients contained in fruits*t i J& >C % #Ja lot of nutrients contained in the parts of the fruits,
REEH]

7K IR S0 K 5 B — S () A RE BT AL, OB 75 B B ) B R ML

B, BT %415 B takes some time. fruit’s cells. be digested. fructose f7be absorbed € 1L Z|B# o
BE®E —H#RE, RINWEMEAFTE LRk, FXLEN, RERBES2H#NDAF., “KiH
B AN — AR RE N “ARWAER” , AT 5%AE X, 41t takes some timeXf L JE X #y
It takes... a while, fruit’s cells & T #|# % — & # #E#A E I, to be digestedt i & X F B our digestive
system... to break... down, for fructose to be absorbed 5 /& XX ¥ ] for fructose to enter the bloodstream [F] X, #
B % ABo

AR CLEY, BRSO E: B b D RSEN .

G. WA T %% 1 EAlot of research. drinking fruit juicefreduce our daily consumption of other
foods LGB, GERERE—H#E, AEBWHRELEEXRYH, BRAFTGHILRABRUNENE,
BT 5% 4 B TR L #k, ¥ A lot of research has demonstrated that3t i J& X ¥ #Numerous studies have
shown that, drinking fruit juice does not reduce our daily consumption of other foods5 /& X ' #drinking fruit

juice doesn’t make us consume any less of other foods throughout the day &l X, #&%& % 4G,

Section
Passage One

O -mu-

AR X ¥ #% B gewgandhinagar.com M 35 £ — & 1 % “Behaviour and clothing choices, practices and effect

and clothing on the individual” ¥ X%, XEH#HH, HEFLERNA, RENZEEXLEHWANTH. &
BEFHTFR, bEWNELEREABRLFPAMALEFENMSY . EXREAH FEAFANTHECE,
KFRENABTHR,

© - 2.

KM EERERGE LA A O0BTHAC, HE, BITPHRE | © SR RREE

B FAATINA B F BERFR, FHXTIER EGHERE BEIIK . [46] * extra adj. HHMY
AR RD, AENEETRESARNNB AN AERREBIMG | - conflicting adj. R ; F

fish B

AT A R TAEE S, TARAEIAIT | - edge n. ti#; % 10

EER" o REBOGFAEIEAGE XL, (B4 KM X7 R #5500 BT + a grain of — %,
REY, FPESFRA LB, [47) BHEERY, RITWEESE W * interact v. ¥, H3h; MHE
RAWFT R, 5%, BESMASENAR, FARIMET TARRERY | EA/

MRS AR -+ symbolic adj AT AERE i)
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AN HLERBEA IR, AEKRRABY, F5. RITEE |
[48] FA TR SR A CHWFERFNA |
2, HANENMSEMBITHREE, XERE FHRERRGELR P

SRR R B U L TR

BB T Rt

[49) I A5 MR R RRARRN. FHERY
eI
HE LRI LR T RIOG/RR . KR UERITRY

B AT RELE AT LAE R 0BT R 55 . & E W BRIRCR &
AR,
L RRAIE R BLEE

BAR—EHVUCRARIERIES
Zhf, FIERHAR—-MHFER. HRAHN,
B/IF, EAEHAL

WERRIAL A,

[50] 55—, PRAFRAELEFRATEFGE A LF . EAANE S, XA
PR A R A T T REAE — A Y B e — A T AE

PP J 5 7 55 (R A ALk
Hfh i ra At . M EEE,

R -

46. PIFERDIAIEME KT LLEBIH 2760 ?
A) BB TAEFAIE AR E
B) it RATERKEAL T ],

HEREEMFE VTR A—RHEIE?

(50] {2 T
ARISFIER B G A

- assign v Tk 75 43EC
+ tailored adj. (KR ) EHIH,

==L
be associated withFl------ JiF
E—ig; e PEPS

* hormone n. #E, /RS

* dominance n. SZFCHIA., TE#
* negotiator 7. IRF|FH

- abstract adj. TR K

* boardroom n. &I E

* socialize v. #1538

- casual adj. IRKINRY, E2H

n. [pl] EAR, {3

* hang out F#E

C) H B BANTZZ LN o
D) ABEA T TAERMBSMIAER

E ‘; HR4E BT 4 1] science suggest the right dress Il 58 v 2l R SCSE — BL i e — Ml

ﬁ*% Bilgla—migt, BAERRERY, SEMER A6

SEEBATHRH AN NAE TSR BBI IS, #

BEIMAIER . I HAdd to our advantageFl i SCH Fgive ourselves the extra edge/@ T 7] U, edgefE4
dARE, BRT T U107 WEN, A R ME L. FSOFRBRES S S6ER, Sk

| IDATLIHERR s SO B S A AT RO MRS, ok BRI “H7ese”

47. WAt aRERWI A AR R nTRE 2 WL S i A B 1E?
A) BRAH AR DAL METHAL
B) HERARAEE EHE T — D ABR B ANE RN,
C) AN [RIZE Y f) 3 2 B S S e AN [ B
D) RRIREIHE AL AR R I RAEPEAR B o

, BOETCHHERR .

g‘; MR T Kt i]lscience sayFlaffect their interaction with others P RF 27 58 & i 1| JF SCE8 — Bt 36 =),
ﬁ-’ BBER=AIER L, RERY], RIWERSEMBIINITN . H4%, EZ5M0AENTR, BH

- RATVRT TARRE MR KA B X,

UL IR M RAE TSGR R S ACE SIARARTE, SEEiDIE

. BEI0 1 B symbolically X I i 3CH fsymbolico FoAl = ANEIAE R SCH AR K, BHERR

48. AW BT BB H CIRIEH?
A) B BEATHIHIN S .
B) @ B A 1%t H C HIBGE .

C) T B TP IR o
D) i A I RIE A

BRI,

E:’ YR T 48 7 evaluation of ourselves A ¥4 & 5 E (i B4 = BYAE =/4)

#E-v BB AR, RITBARIEACHEERTENACD, FREMESHmBRITRE, SETBIER.
| LI AYimpacting how we feelXf B 3CH Fithe way they make us feelo HAt =METAEFCHIFREEL,

L HER

49. Mt afEBBER KRS “RIhERE" FX?
A) ENTRIER A 5 BT i o
B) EATA LB TR ET A M5,
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E‘:’ FRIEAT T Btailored jacketsF‘dressed for success’ A& 2 I WU — . 4],

%‘%" HUESR e, EflkES NENER” RERE-EEAREEY. ARTES _ARPER, 5%
IER AL B BELEFRATLA E#.O ST AL S5, BOEDIE# . I the right mentality for doing

business 1B 3CH Bthe right frame of mind to conduct business/@ T [ &, FICGRFENZIER.OS (A

&), MEHEREE, BOEWBRIHERR, EIMAFERCIER CHIFARIE M, WrTHERR.

50. EEW AR EERE 22 8 202

A) BHETRE. C) &I
B) F—E 43¢, D) FRRSARAR,
E* IR T et i@ socialize IR & S B (L B B SCEE FLBARISE /S B

{ﬁ ]

ﬁ&-» BHBSE RN, EYBAVEEASN, FERFAR-IFER, SETBAIHEER; HABSE—mE

*ﬁ H, KRR A TRBE L. EHANE S, TR 7 AL FERETHARHAS, halm, @&
| BICTFE RS WIRAFEIIDTEF SR IR S, HATHERR, SOATICIER.

Passage Two

A X ¥ # H greatestperformance.org ¥ 3% £ —H #L & “Are Opera And Classical Music Still Important
Today?” WX ¥, XEHH, REGTHFAEREKRBARNE, BERATEAGFLTRNELE, £R
TEMEAARERERERR YN, HEATEAEMALHES . XERALTHFRRZARET R
WRE, RRTMERFEENR,

« 23O -
B AT . BRI T ERAOGE, BRI, SRR | © Tk A B
AR A RBIEF . FEEATFIRIREE, BRI B RTINS | - jazzn. BE5
BRI BEMK, SR, REFALFHSROTOERIRER | - fade away FHI K
WA, [51) (B ERNESEY, BRAEREEES | - granted adv. (RREERE, RF
BTG A1 o - FHER—BRR) T,
[52] MFRAE S AH SR T EW AR EEGERL, HAIH - indicator n. biik; B%
VRV AT 35 AU T 5 M SR h— S B R ST, -+ alive adj. TR NA0; TEEH)
RS AR . BV, A2 ) AR B B9 A AT AR — 1+ harmony n. FIFH; I
bRk, BAERMI, FUREE T SRERAE AT R AR - subtle adj. REBHRAY, HIbHY
(53] 36T MR S AR BN — A EAF A ORI | - orchestra n. B LRI
K. MR REE SR, BRIBR L R YA . TR | - relevance n. TEME; Xt
PR LA TR . FL L, ARBBIA S EZRS M - invention n. K1
FHELTERYRESEORIN . — St B E BRI TSR FRRTE . | - the least bit 22, — i
[54] R BT T LA VRIR, JLPBA Bl R BR  « hit n, KT R AOTATHRE ;RS2
BAMEFEBT , B, HRERESDBHERRBENERE | oA (S3)
SRR AET T o 38m AR F AR R % TN R R AL i 32 ot BT * composition 7. YEfh; K
IRy . BOHE TRV W SRR (G -+ solely adv. HE—; (XL
[55] 7t i SR AR IE BRI 3ERE . BIEBI BT 444 | « motion picture HIEE
SPEME KN, ETEEN, BATTUBGEENERRILMEES | - mainstream adj. EWM n. ER
HRELORFFE A |+ foundation n. JEfil

R -
51. V] £ 25 At 55 o i oy L5 SR AR
A) EIRA TR, C) ENMASIRI A RINET o
B) EfIE&ibA TR TH /K. D) ENAESHDHERAE B EMK,
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T > ARHE IR 5 B SO A — B B LA T e it iltoday’s world, ATRES 2 (BI85 —BX .

e

fu
ﬁ" F—BE—AEY, MERITES. BEAMETERNMGE, B BE REIFEIR B AR RET,
WICH B SCRAANRF, B ; ABR&E i, REEASE IS KNE DEREE 25 U Bk
fEdh, 1BF—E KBS R, WEIAG BT RESRFEWEE S, FTUETARF &R, B
make their presence feltXt i 5 3CH Walive, HEIBSESCRAARSF, AlHERR . JESOFRA & T Fdr i
BRSHFDEABRMECHE, BOEmDW AT HEER .
52. RS TFREMFSHITER, BITLL TREUA?

A) Pl B8 AR B 45 P RBARMERR 5 o

B) BRI I EE i $08 AR U R I — MR

C) Sl HERML, BUERFH TS THESHERMK,

D) ERE T 5l lE RAREMURITE.
E" HRHE T <48 1A the popular music currently produced PI 2 52 2 1 |55 — B A —4),

B BB RSN, HEERE LSS PR BT E TSR, BRI SRATES REME R
# T 5l E R —EREEMAUNTH. SRR, IRTEREE T 5 —Eh i RAREHRLK T
£, R ERE T T RN B E, BOETDIER, [FBTHERREDB, 5D #elementsXf i JF 3L
1 f¥Jbeats, harmonies, and melodies, similar/& FJRIAEI, masterpiecesFF 3L+ best works/& T[] U H#e
AR AR, AT E R TRERAER A — Mrd, FOVERMY, SRR T 38m 4 A
XS E AR, EICRF X —F BIRENTII, SHER . AT AR, B
53. PEH Tt A BEFIRR B R it & W

A) R T BRI ] I AR s C) A T ULBIRE 5 e R EE M,

B) A T e SRR B fR7 B A 5 S o D) 4 1 ik BAFE R o 5 R 5% AR BA R AL B2
Fj" HR 5T 48 1Al the invention of the rock opera ] RF & R E N B4 = Be i —4,

;i;* BEBSR AR, SRT R A S R EE R — B A0 TR RIR ORI A R, BORTICIER . K
=T A RARE R BRI A AR B8, SRR
54. WAt 20 R RS BN fE AR B3 S R Y
A) BRI AT BRI AR R AR C) ENMEZ A& =& Hvad.
B) Ef SRR AR/ HF KRR, D) Ef R M SRR TR A B K.

f@" FRPERE T 548 Rlbackground music in modern movies AR R E M B E B — . — 4],
v
ﬁ-' VBRI AR, S MEFREFERIT LSRR, JLPFRA IS REARA W ERERT, B

b, HEERERDPIERRBENERERERARIEGTT, BRMAGEE, SOhER, Hmhm
the most expressive types&Xf Jf X H i few types... more expressivefI [ LR . JRICIHEAY 2 HBFE B Y
FHAMEMEERZ ERE REHERNE, FRRZHFHBEZFE R, SHBRC; A DRISCHA
&, ATHERR
55. RTIUCER, BATL TR A?

A) BA HREFRMBEINEERM, EREBR.

B) TEXT Y S E MR T T, B TCHE B B AR AIRR

C) EEF RELH P B2 WM AR BN Ay S5 AR AR

D) FEARFIUMU L H, BT EN Ty | Al BRI 5 oy 5 SR AR A DC AL
% " HRHE R T 25 iRl our modern music P KF 2 8 8 v Bl i 5 — BESE— .

;ﬁ* B —BEAE T, HRERARR R I E R AR, BOETTA IR . SR SRR 5 AR R
- REEASRIUMI L AR AR RS B0, HARK SIS R E AR LR, BHERRD; B, CRITUCH
L ORAER, ATHERR.
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Part IV @ Translation ]

® - winizi -

K77 vigorously #F & ) abundant 4 NEARH) intimidating

7KF BEU5 ice and snow resources W ELHb 5 R /Y highly distinctive PHTE /\J7 % from all directions
FIFH leverage; take advantage of A 3Lk folk culture Ji I b tourist destination

B EHXL -

In recent years, Northeast China has been vigorously developing its ice and snow resources. For instance, Harbin has
created the highly distinctive “Ice and Snow World” by leveraging its abundant ice and snow resources, allowing visitors to
appreciate the beauty of ice and snow while experiencing the region’s unique folk culture. What was once an intimidating
frozen landscape is now attracting tourists from all directions, becoming a highly popular tourist destination. The ice and

snow tourism industry is making an increasingly significant contribution to local economic development.

o i SORERT -

1. B4y “SEAER” B HIn recent years; “FHEKRILHIX" BiF FNortheast China; “IEAEKRIIFF AL BHF
“Ahas been vigorously developing.

2.3 T ARAERK, SeBHTIRSY, FRME CPRRIER A E S KT RIS TREMITREAR kS
Kith5 7, #Hi¥ MHarbin has created the highly distinctive “Ice and Snow World” by leveraging its abundant
ice and snow resources; “IHIFETERE UKE 22 35 () [7) i ths AB A 30 24 b Ik AR ) RAR SCAL” AP FEUL I TE N
%, Frafe, BB EBENEMTFHEE WRE" , SEEVRESAEE, STERRE, 1
allowing visitors to appreciate the beauty of ice and snow while experiencing the region’s unique folk culture, FEE

CEE-ee - R SRIE CTE--- RO AR P EIBYHET S AN —TRE BT, HAE MIwhiledE e AEE) “Bl” B
P HFor exampleZFor instance.

3.4 ERAR CEAANBEMIKKSIHIERSIENE/\THEEE” , Hh B ARBHKKE
#b” T EHE M The once-feared frozen wilderness. The formerly daunting ice-and-snow landscape{ What was
once an intimidating frozen landscape, “IEMKE|ZE PUTE /\J5 %" 1% Mis now attracting tourists from all
directions; “HUHIRZVGMHITRIEEM” FRb UL, RN, BIFA AL becoming a
highly popular tourist destination, “HU#FMEHL" i AT % A tourist attractiono

4. Eas): “UKETRIAL” B K The ice and snow tourism industry; 1EIE “IE N 24 Hh A 25T & RS R R

BITimk” BH% Mis making an increasingly significant contribution to local economic development.
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